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OVERVIEW
Modern Tango World will be the only multilingual multiplatform 
tango magazine in the world - a cross-platform international magazine deliv-
ered in a variety of media throughout the world. During its first year, it will be 
available in five languages - English, Spanish, Italian, German & French.

The magazine utilizes advanced RESPONSIVE DESIGN to deliver its content 
on a variety of platforms.  It will be available on the INTERNET, using any 
BROWSER, and also as an E-BOOK on SMART PADS, PHONES and TAB-
LETS. The magazine may also be downloaded as PDFs (A4 & US size) and 
delivered by E-MAIL subscription. 

For those requiring a high-quality printed magazine, we will also provide an 
archival quality, acid-free PRINT-ON-DEMAND edition. And finally, collectible 
high-quality graphic prints will be available on Rives BFK 250 gsm 100% rag 
paper, 22”(56 cm) × 30”(76 cm), in LIMITED EDITIONS.

This variety of delivery mechanisms has only recently become possible. Mod-
ern MEDIA QUERY technology has advanced, permitting this variety of re-
sponse alternatives, including embedded AUDIO, VIDEO & HYPER LINKS 
within on-line printable e-books.

We plan to use every available advanced media delivery mechanism to make 
Modern Tango World available to as large an international audi-
ence as is technologically feasible.
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EDITORIAL MISSION
Modern Tango World inspires the tango community to 
EXPLORE & CELEBRATE the past, present and future of tango.

Our intent is to cultivate a SMART, IRREVERENT TAKE ON MUSIC, 
DANCE, FASHION & THE CULTURE surrounding Modern Tango. 
Our goal is to be both aspirational and accessible, encouraging 
readers to cultivate not just PERSONAL DANCE STYLE, but to 
integrate tango into all aspects of their lives.

THE WHOLE WORLD OF TANGO IS HERE!

Fashion 6%

Dance 17%

Music 12%

Culture & Art 8%

Events 17%

Travel 11%

VJ & DJ 8%

Silvina Vals

Psychology & Health 6%

History 15%



In each issue, Modern Tango World  covers the world in its editorial from Argentina to 
Finland, from Germany to Australia, from Italy to Taiwan, from South Africa to the USA, and all 
places in between. 

Every genre of tango will be included, from traditional Golden Age to the latest modern innovations 
such Zouk, all types of tango, and the influences on it - Candombe, Chacarera, Milonga, Haba-
nera, Vals, Nuevo, NeoTango and alternative music. National variants like Finnish Tango, Brazil-
ian Maxexe, Cuban Son, American Graystone will be highlighted in special features.

NOT JUST THE WORLD OF TANGO,

BUT WORLD TANGO, TOO

Golden Age 35%
NeoTango 16%

Alternative 7%

World Tango 9%

Tango Nuevo 20%
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Historical 13%



The Table of Contents
Every issue will contain at least three feature articles, plus regular columns covering 
specific areas of interest to the tango community. 

These regular departments will include -

Events
 Reviews of festivals, milongas, venues,cruises, flashmobs,  
marathons and all other types of tango events These reviews will 
highlight regional differences, giving a perspective on tango around 
the world.

Dance
 Interviews with performers and dance instructors about their 
style, techniques and how their dance and lives have evolved,  pro-
vide both inspiration and hindrance to would-be dancers.

Historical Analysis
 Analytical articles investigating the musicology of the tango, 
from compositional, historical and sociological perspectives, as well 
as from the dance performance perspective.

Music
 Recently released tango music will be reviewed, highlighting 
songs that could be used at milongas. In addition, concert tours 
and live performances will also be reviewed.

Psychology & Health
 Articles on the impact of tango on both the mental and physi-
cal well-being of tango dancers, including the use of tango as a 
therapeutic treatment.

Culture & Art
 The social & cultural impact of tango will always be covered 
as news, as well as reviews of art exhibits, concerts & films. In ad-
dition, each issue will feature a gallery of art works, such as tango 
photo essays.

DJing & VJing
 Disc jockeying and video jockeying methods and technology 
will be presented both from a development and performance point 
of view with playlist, as well as technology discusssions.



EDITORIAL CALENDAR
Each issue of Modern Tango World will focus on a geographic 
area and the tango life that it encompasses, as well as interviews and reviews 
from around the world.

Summer 2015
 The first issue will feature the NEW YORK CITY tango scene 
with articles on the key personalities, places and activities and the tango 
life that it encompasses.

Publication Date: May 15, 2015
Advertising Closing Date: Mar 15, 2015

Editorial Closing Date: Apr. 15, 2015
Autumn 2015
 This issue will focus on the lively tango scene in BERLIN with its 
numerous venues for milongas and concerts, dance shoools in this vibrant 
city which being created anew.

Publication Date: Aug. 15, 2015
Advertising Closing Date: Jun. 15, 2015

Editorial Closing Date: July 15, 2015
Winter 2015
 We will return to the home of the tango, BUENOS AIRES to in-
vestigate what changes have developed in the 21st century, and to search 
out those studios and venues on the cutting edge of tango.

Publication Date: Nov. 15, 2015
Advertising Closing Date: Sep. 15, 2015

Editorial Closing Date: Oct. 15, 2015
Spring 2016
 The vibrant TORONTO tango community will be our final focus 
for the year. With its numerous festivals and events, this community ex-
presses the breadth and depth of tango, as nowhere else.

Publication Date: Feb 15, 2016
Advertising Closing Date: Dec 15, 2015

Editorial Closing Date: Jan 15, 2016

Martin Delgado & San Telmo Lounge



Here is a little teaser from one of these interviews with one of the modern masters of dance,

Chicho Frumboli

SAMPLE  FEATURE
As part of its Editorial Mission, Modern Tango World  will con-
tain NEWS, REVIEWS and INTERVIEWS with key personalities in world of 
tango, including MUSICIANS, DANCERS, COMPOSERS, IMPRESARIOS 
and EDUCATORS.

CHICHO, a conversation
Interview by Eric Finke

Take a short journey inside the mind of one of the most important innovators of modern Tango, Mari-
ano “Chicho” Frúmboli and Lucia Mazer. I was fortunate enough to interview this shy, humble, honest 
man. Please enjoy this work in progress.

Nearly twenty years ago, an evolution of Argen-
tine Tango began. Three men at the forefront of 
this movement were Gustavo, Fabián and Chicho. 
Breaking decades of tradition, they ventured into 
a storm of controversy and pushed towards newer 
possibilities and artistic quality. 

Together, they changed tango forever.

Chicho -
“There is something that has to do with my way of 
dancing from the beginning that changed the his-
tory of tango a little. And it has to do with rhythm!”

“I wasn’t a great dancer, I only knew how to do the 
‘basico’, a couple of ‘ochos’, a ‘gyro’, one ‘sacada’ 
and one ‘gancho’. Nothing more. It wasn’t a very 
attractive dance, itself. But, what was attractive is 
that it was very musical. It was rhythmic.”

Chicho -
“So, I think that it was those things that attracted 
the attention of Fabián & Gustavo. So for three 
years, I went through all the milongas of Buenos 
Aires and saw all of the ‘maestros’ and everything 
tango at that time, before I found Gustavo.”

“When I found Gustavo, I followed Gustavo. That 
was how we started a friendship through the dance 
that was very strong. Gustavo changed my dance, 
changed my mind, changed my life.”

“It was every day in ‘Cochabamba’, dancing, danc-
ing, thinking, researching, dancing, dancing, think-
ing, researching, trying! We wanted to make tango 
grow, not to close it. We wanted to give, give, give. 
We always gave information away. But since the 
moment that we got together, everything changed. 
I mean I think that Tango changed all over the world 
at that moment.”



Chicho -
“I started dancing tango in 1993. It was when they 
were filming ‘Tango Lesson’. My view of tango 
opened in a way that I never imagined before.”

“Tango is a music that hits you directly. For me 
when I hear certain tangos, many images come to 
me and it transports me to a moment when I was 
living in the capitol, surrounded by all that tango. It 
not only has to do with the music, but also with the  
environment. I mean, thing that I remember from 
my childhood. It has to do with my neighborhood. 
It could be the guy at the coffee shop, or the cab 
driver, or the guy who used to sell tokens at the 
subway station. For me, this is tango. I don’t feel 
sensations per se. The images bring me sensa-
tions. Tango is human. It’s very human. It’s not only 
a social dance or performance. It’s life! “

Chicho -
“We were at the very top moment. The ‘Tango 
Nuevo’ and all these stupid things.”

Lucia - 
“Yes, at the moment, I felt that when I was danc-
ing with Chicho, it was exploding. More and more 
people wanted to dance in that way.”

“We were going around the world. There was a lot 
of people, like crazy with this. It was very strange.”

Chicho Frumboli & Juana Sepulveda

Chicho -
“I never looked for that place! Never! The people 
put me there.”

Lucia - 
“Its just like there is a window, and you can put 
your face there or not. And, if you put your face 
there, its like WOW! You feel like you are the face 
of the picture. But, what you are is different. It’s 
nothing.”

Chicho -
“Nobody like me in Buenos Aires in ‘98. 
 ... 
I felt very bad at that moment. 
 ...
I know ... Everybody - ‘Dance tango!’”

Chicho -
“When I came back from Paris - ‘Chicho, Chicho, 
Chicho’. Stupid. Because they believe I am famous, 
away. So, They have to respect me. For me, it’s 
the same. “

— MORE TO COME — 
 



CIRCULATION 
As a new publication, Modern Tango World  has 
no subscribers, so we cannot provide any subscriber statistic. 
However, we are capable of the presenting the size and scope 
of the audience, along with subscriber data from our nearest 
competitors, with our GOALS to reach this AUDIENCE in the 
coming year.

TangoTechnica has conducted a number of surveys within the 
tango community. However, they have not done any demo-
graphic studies. We have conducted an informal on-line survey 
of members of FaceBook tango groups to benchmark our audi-
ence.

TangoTechnica has stated that they believe that there are over 
a million tango dancers. We have been able to identify 200,000 
of them with their on-line contact information. One of our first 
promotional steps will be to reach out to these potential sub-
scribers with electronic messaging and social networking.

OUR AUDIENCE
There are over 600 tango festivals worldwide. Most of them are 
in Italy, second is Argentina and third is Germany.

Many cities, such as Buenos Aires, New York, Rome, Berlin, 
Hamburg have multiple milongas, every night of the week. 
Almost every town that has a college or university has at least 
one milonga per week. The attendance at these milongas 
ranged from as few as 10 couples, to as many as a 1,000 in 
the larger cities.

Sebastian Arce & Mariana Montes



TangoTechnica has identified over 3,000 tango 
facebook groups ranging for around 100 to 2-3,000 
members in over 100 countries. Many of the mem-
bers are repeated in multiple groups Simple arithme-
tic does not produce the size of the population.

In addition, we have identified at least 50 tango 
vacations and cruises that are offered on the 
internet. The one thing that is clear. This is a very 
active, well-travelled international community.

over 3,000 FACEBOOK GROUPS

Argentina 22%

Italy 22%

USA 12%Germany 5%

Turkey 5%

Rest of World 34%
(over 75 countries)

over 600 TANGO FESTIVALS

Argentina 6%

Spain 5%USA 7%

Italy 13%

Germany 4%

Rest of World 60%
(over 350 festivals)

France 5%
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OUR MARKET SURVEY
During November & December of 2014, Modern Tango World  
conducted an on-line survey of FaceBook tango group members. These are 
the results of that survey.

Over 1,200 respondents from around the world took part in the survey. The 
median age of this group is 44 years old. The majority of the respondents 
have an HHI of over $50,000 per year, with the median income of $83,600. 
60% of the respondents were women and 40% were men.

RESPONSES by REGION



Male 42%

Female 58%

ANNUAL HOUSEHOLD INCOME

$25-50,00 25%

$0-25,00 31%

$50-75,00 17%

$75-100,00 11%

$100-150,00 9%
over $150,000 7%

AGE DISTRIBUTION

35-45 24%

45-55 24%

25-35 22%

18-25 7%

over 65 7%

55-65 16%
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 GENDER 



EDUCATION LEVEL

University Masters Degree 40%

4 year College Degree 24%

PhD & post Graduate 15%
some College 10%

2 year College 5%

Secondary School 5%

PERSONAL RELATIONS

Single, living alone 30%

Single, cohabiting 8%

Commited Partnership 19%

Widowed 1%

Divorced 11%

Seperated 4%

Married 27%

Primary School 1%



SOCIAL NETWORKING

Many Times per Day 48%

Daily 46%

Weekly or less 6%

This is a highly educated group with over half of them having at-
tained advanced degrees. Approximately half of the group is in a 
committed relationship or married. But, the majority are single. 

These are committed social networkers. They connect at least 
once per day. With half of them networking many times per day. 
It is also a very highly skilled group, with over half of them em-
ployed as professionals or academics.

EMPLOYMENT

Professional 41%

Self Employed 33%

Unemployed 8%

Trade 3%

Academic 16%
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THE PEOPLE

Raymond Lauzzana 
publisher - evangelist

Professor of computer science & computer graphics, founder of the 
journal Languages of Design, part of the start-up team for Computer 
Graphics World, neotango fanatic and administrator for over ten tango 
related websites & FaceBook groups.

Randall Stickrod
publishing guru - mentor

The first executive publisher of WIRED magazine, the primary force 
behind Computer Graphics World. Randall is the primary mentor for the 
magazine with a great deal of experience in magazine development, 
mergers and acquisitions,

Fré Ilgen 
designer-in-chief

Worked his way through surrealism and constructivism to find a per-
sonal form and colour language. He has lectured and exhibited widely in 
the USA, Europe, Asia, the Middle East and Australia. His main interest 
focus is on the analogies between art, science and philosophy, espe-
cially concerning perception and the experience of works of art.



To be Announced 
advertising sales manager

To be Announced 
editorial director

To be Announced 
art director
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Annmarie Desser
- German Language Editor

The Correspondents

Arndt Büssing
- Music Reviews

Christa Eichelbauer
 - Psychology, Spirituality & Health

Eric Finke 
- Personality Interviews

Jean-Marc Vandel
- Switzerland

Mona Luna 
- Berlin

Raffaella Catinelli 
- Festival Interviews

Sara La Rocca
- New York City

Steve Lorenzo
- Romania  & Localization

Thanos Kasidis
- Greece



Veronika 
von Heise-Rotenburg

- DJing & VJing

Timur Durmanov
- Central Asia

MORE TO COME

Sébastien Sery
- France  Overseas

— 19 —

Barbie Grizer
- New York City

Martin Delgado
- Buenos Aires

Julieta Erdozain
- Argentina

Francesca Bembo
- Italian Language Editor

Dragan Ranitovic
- New York City



ADVERTISING RATES

Location ONE TIME FULL YEAR HORIZONTAL VERTICAL

SPREAD: $1,000 $3,000 44cm x 28cm 44cm x 28cm
FULL PAGE: $500 $1,500 22cm x 28cm 22cm x 28cm
HALF PAGE: $300 $900 22cm x 14cm 11cm x 28cm
1/3 PAGE: $200 $600 22cm x 9cm   7cm x 28cm
1/4 PAGE: $150 $450 11cm x 14cm 11cm x 14cm
1/6 PAGE: $100 $300 11cm x 9cm   7cm x 14cm

BASIC RATES

Issue - Feature Publication Advert. Close Editorial Close
Vol 1, No 1 - New York City May 15, 2015 Mar. 15, 2015 Apr. 15, 2015
Vol 1, No 2 - Buenos Aires Aug. 15, 2015 Jun. 15, 2015 Jul. 15, 2015
Vol 1, No 3 - Berlin Nov. 15, 2015 Sep. 15, 2015 Oct. 15, 2015
Vol 1, No 4 - Toronto Feb. 15, 2016 Dec. 15, 2015 Jan. 15, 2016
Vol 2, No 1 - TBA May 15, 2016 Mar. 15, 2016 Apr. 15, 2016
Vol 2, No 2 - TBA  ...  ...

 ...  ...  ...

CLOSING DATES

Advertising in a e-magazine, like Modern Tango World  
is quite different from either a printed magazine or a website. Like 
a website advertisements may be hyperlinked to an advertiser’s 
web page. But, unlike a website, the viewer flips pages rather than 
scrolls down. The pages that are most forward in the magazine 
have the greatest value for advertising. Unlike a print magazine, the 
backcover is the least valuable page.

Because of these behaviors, we have chosen to impose a first 
come first serve police for ad placement. Those advertisers that 
reserve space early will be placed most forward in the magazine. 
Subsequent reservations will be placed later, so that the earliest will  
be in the front of the book, and the latest at the end.



Modern Tango World  is a unique publication that 
is distributed in many media and on many different platforms 
We will provide advertisers with as much statistical informa-
tion as is possible. 

The statistics we provide is:
• The number of printed magazines distributed.
• The number PDFs that a reader has downloaded.
• The number of times that the magazine was viewed on-line.
• The number of on-line click-thrus for your advertisement.

And, some statistics you won’t find in other types of media.
• The number of times that a reader viewed your page.
• The longest time that a reader dwelled your page.
• How many times a reader zoomed in on your page.
• Frequency of search words used to browse the magazine.

Combined these statistics provide a picture of readership 
activity that is far beyond what may be found elsewhere.

We have opted for a traditional magazine approach for set-
ting our ad rates Although sizes may vary depending on the 
delivery platform, we have established the prices as if they 
were full-color ads in an A4 size magazine. Advertisers are 
advised to follow the guidelines for submissions. The appear-
ance of the ads will vary substantially from smart-phones to 
large HDMI displays, from A4 print to American 8.5 X 11. 
Responsive Media Delivery means we deliver our content 
to any media that the consumer desires. 

Hard copy proofs are no longer required. However, we will 
verify your copy on-line prior to publication. 

BENEFITS — 

Modern Tango World provides much greater 
beneits to its advertisers than placement in the magazine.

• one to fifteen subscriptions depending on the size of ad 
• access to our extensive tango database.
• distribution of materials within the tango community
• direct sale of their merchandise, products or services
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TWO PAGE SPREAD

17.5 in X 11.5 in  (0.25 in bleed)
45 cm X 29 cm  (0.75 cm bleed)

$1,000 per issue
$3,000 per year

FULL PAGE

8.75 in X 11.5 in  (0.25 in bleed)
22 cm X 29 cm  (0.75 cm bleed)

$500 per issue
$1,500 per year

HALF PAGE HORIZONTAL

5.25 in X 8.25 in  (no bleed)
13 cm X 21 cm  (no bleed)

$300 per issue
$900 per year

QUARTER 
PAGE 

VERTICAL

5.25 in X 4 in 
13 cm X 10 cm 

$150 per issue
$450 per year



HALF PAGE 
VERTICAL

10.75 in X 4 in 
27 cm X 10 cm 

$300 per issue
$900 per year

THIRD PAGE 
VERTICAL

7 in X 4 in 
18 cm X 10 cm 

$200 per issue
$600 per year

SIXTH PAGE 
SPOT

3.5 in X 4 in 
9 cm X 10 cm 
$100 per issue
$300 per year

QUARTER PAGE HORIZONTAL
2.6 in X 8.25 in  (no bleed)
6.5 cm X 21 cm  (no bleed)

$150 per issue
$450 per year

SIXTH PAGE HORIZONTAL
1.25 in X 8.25 in  (no bleed)
4.5 cm X 21 cm  (no bleed)

$100 per issue
$300 per year

THIRD PAGE HORIZONTAL
3.5 in X 8.25 in  (no bleed)
9 cm X 21 cm  (no bleed)

$200 per issue
$600 per year

ACCEPTABLE FILE FORMAT
• PDF version 1.3 (Acrobat 4); output resolution 
of 2400 dpi;  

• JPEG or lossless Zip compression; resolution 
for images is 300 dpi; composite CYMK; high-
quality; embedded fonts

No custom ink colors or foils except as approved 
by our Art Director

UNACCEPTABLE FILE FORMATS
Postscript, TIFF, TIFF/IT, EPS, native Photoshop, 
Quark, InDesign, Illustrator, etc.

GENERAL RULES
• Allow at least 0.125” (3 mm) for bleeds.
• Font size must be at least 10 pt.
• All ads must be uploaded at our ad portal 
 http://ads.moderntangoworld.com/
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OUR PRODUCTS
The ON-LINE version of current issue of Modern Tango World will always be FREE.

Visitors to our website will also be able to DOWNLOAD a PDF of any issue for a fee of $5.00.

For a SUBSCRIPTION fee of $20.00 per YEAR, subscribers will receive copies of the current 
issue by email or FaceBook, and will be able to download PDFs of the current issue, as well as 
back issues. They will also have access on IOS and Android smart phones & pads, as well as 
E-Book readers.

For libraries and collectors, the magazine will also be available as a high-quality, perfect-bound, 
hard-cover, digitally printed archival quality, acid-free PRINT-ON-DEMAND edition for $35.00. 
This printed edition is also available by subscription for $120.00 per YEAR.

Every issue of the magazine will contain a gallery section of art works and photos. Collectible 
high-quality GLICÉE GRAPHIC ARTS PRINTS will be produced of these works,  on Rives BFK 
250 gsm 100% rag paper, 22”(560 mm) × 30”(762 mm), in LIMITED EDITIONS for $100.00 
each. The complete BOXED SET of six prints from this Media Kit is available for $500.00.

SUBSCRIBER BENEFITS - 

  • On-Line access to all issues of the magazine,
  • Free downloads of any issues,
  • 10% Discount on any and all of our merchandise,
  • 15% Discount on graphic arts prints,
  • Announcement by email when a new issue is available,
  • Access to our annual media kits,
  • Access to our Press Releases as they become available.

Gustavo Santaolalla & Bajofondo



New York City’s All Night Milonga, hosted by Sarah 
La Rocca, is one of the largest and oldest milongas in the USA. We 
feature the finest teachers, performers and DJ’s from around the 
tango dancing world. It is the destination for hundreds of tangeu-

Stepping Out Studios
37 W 26th St, New York, New York 10010
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We have set rather modest goals for ourselves - 14,000 
paid subscribers by the end of 2015. Of course, every 
attempt will be made to exceed these goals. But, our fi-
nancial plan is based on achieving this minimal success.

The growth rate planned for subsequent years depends 
on both penetration into the market, and the growth of 
the tango market, itself, which is currently experiencing 
tremendous growth - over 25%

OUR GOALS for 2015
Total Circulation % of Total Circulation
Paid Subscription 14,000 70%
Verified Subscription 1,000   5%
Promotional Distribution 5,000 25%

Total Circulation 20,000 100%


